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ABSTRAK 

Pesatnya perkembangan sistem pembayaran digital, terutama e-wallet, telah 

mendorong tranformasi dalam kebiasaan konsumsi masyarakat, khususnya Generasi 

Z. Kemudahan, kecepatan, dan kepraktisan transaksi yang ditawarkan mendorong 

perubahan cara individu melakukan pembelian. Ditambah dengan karakter gaya 

hidup yang modern dan dinamis, kondisi tersebut berpotensi meningkatkan 

kecenderungan pemebelian secara impulsif pada karyawan Generasi Z di PT Golden 

Siantar Makmur. Studi dengan kuantitatif, diperoleh melalui penyebaran kuesioner 

kepada 109 responden yang ditentukan sesuai kriteria sampling. Data yang terkumpul 

kemudian diolah dengan serangkaian pengujian, meliputi uji validitas, reliabilitas, 

asumsi klasik, serta regresi linear berganda. Hasil analisis menunjukkan bahwa 

variabel e-wallet dan gaya hidup berpengaruh positif serta signifikan terhadap 

perilaku pembelian impulsif, baik secara parsial maupun simultan. Besarnya nilai 

koefisien dterminasi mengindikasikan bahwa model penelitian mampu menjelaskan 

sebagian variabel perilaku pembelian impulsif. Temuan ini menegaskan bahwa 

kemudahan akses pembayaran digital serta karakter orientasi konsumtif dalam gaya 

hidup Gen Z sebagai bagian yang memengaruhi perilaku keuangan. Penelitian ini 

diharapkan dapat memperkaya literatur manajemen keuangan serta menjadi 

pertimbangan dalam meningkatkan kesadaran pengelolaan keuangan pribadi secara 

lebih bijaksana. 

 

Kata Kunci : E-wallet, Gaya Hidup, Pembelian Impulsif, Generasi Z, Perilaku 

Konsumsi 
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ABSTRACT 

The rapid advancement of digital payment systems, particularly e-wallets, has driven 

a transformation in consumer behavior, especially among Generation Z. The 

convenience, speed, and practicality offered by these transaction methods have 

changed the way individuals make purchases. Combined with a modern and dynamic 

lifestyle, these conditions have the potential to increase impulsive buying tendencies 

among Generation Z employees at PT Golden Siantar Makmur. This study employed 

a quantitative approach, with data collected through the distribution of 

questionnaires to 109 respondents selected based on specific sampling criteria. The 

collected data were analyzed through a series of tests, including validity, reliability, 

classical assumption tests, and multiple linear regression analysis. The results 

indicate that the e-wallet and lifestyle variables have a positive and significant effect 

on impulsive buying behavior, both partially and simultaneously. The coefficient of 

determination suggests that the research model is able to explain a portion of the 

variance in impulsive buying behavior. These findings confirm that the ease of access 

to digital payment systems and the consumption-oriented lifestyle characteristics of 

Generation Z play a role in influencing financial behavior. This study is expected to 

enrich the literature on financial management and serve as a reference for enhancing 

awareness of more prudent personal financial management. 

 

Keywords: E-wallet, Lifestyle, Impulsive Buying, Generation Z, Consumer Behavior 
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