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ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh live streaming penjualan dan ulasan konsumen
terhadap keputusan pembelian produk skincare Glad2Glow pada Generasi Z di Kabupaten Karawang. Latar
belakang penelitian ini didasarkan pada pesatnya perkembangan social commerce, khususnya TikTok Shop,
yang memanfaatkan live streaming dan ulasan sebagai strategi promosi digital. Hasil penelitian
menunjukkan bahwa live streaming berpengaruh positif dan signifikan terhadap keputusan pembelian
karena mampu meningkatkan interaksi, memperjelas pemahaman produk, serta membangun kepercayaan
melalui penyampaian informasi secara langsung. Selain itu, ulasan konsumen juga memiliki pengaruh
positif dan signifikan, bahkan menjadi variabel paling dominan, karena mampu mengurangi persepsi risiko
dan memperkuat kevakinan konsumen sebelum melakukan pembelian. Denadan demikian, efektivitas

pemasaran digital produk skincare sangat ditentukan oleh optimalisasi live streaming yang interaktif dan
informatif, serta pengelolaan ulasan yang positif, autentik, dan kredibel. Penelitian ini berkontribusi pada
pengembangan ilmu manajemen pemasaran digital dan perilaku konsumen. Secara praktis, hasil penelitian
ini dapat menjadi referensi bagi pelaku usaha dalam mengoptimalkan teknologi digital dan kecerdasan
buatan, seperti personalisasi konten dan analisis ulasan, guna meningkatkan efektivitas strategi promosi
dan mendorong keputusan pembelian.

Kata kunci: live streaming, ulasan, keputusan pembelian, Glad2Glow, Generasi Z.
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ABSTRACT

This study aims to analyze the effect of live streaming sales and consumer reviews on purchase decisions
for Glad2Glow skincare products among Generation Z in Karawang Regency. The background of this
research is based on the rapid development of social commerce, particularly TikTok Shop, which utilizes
live streaming and reviews as digital promotional strategies. The results indicate that live streaming has a
positive and significant effect on purchase decisions, as it enhances interaction, improves product
understanding, and builds trust through direct and communicative information delivery. In addition,
consumer reviews also have a positive and significant effect and are the most dominant variable, as they
reduce perceived risk and strengthen consumer confidence before making a purchase. Therefore, the
effectiveness of digital marketing for skincare products is largely determined by the optimization of
interactive and informative live streaming, as well as the management of positive, authentic, and credible
consumer reviews. This study contributes to the development of digital marketing management and
consumer behavior studies. Practically, the findings of this research can serve as a reference for business
practitioners in optimizing digital technology and artificial intelligence, such as content personalization
and review analysis, to enhance promotional strategy effectiveness and encourage purchase decisions.

Keywords: live streaming, reviews, purchasing decisions, Glad2Glow, Generation Z.



Xii



