
viii  

DAFTAR ISI 

HALAMAN PERNYATAAN ORISINALITAS ....................................................................... ii 

LEMBAR PERSETUJUAN PEMBIMBING........................................................................... iii 

HALAMAN PENGESAHAN ................................................................................................... iv 

SURAT PERNYATAAN ........................................................................................................... v 

HALAMAN PERNYATAAN PERSETUJUAN PUBLIKASI TUGAS AKHIR UNTUK 

KEPENTINGAN AKADEMIS ................................................................................................. vi 

KATA PENGANTAR .............................................................................................................. vii 

DAFTAR ISI .......................................................................................................................... viii 

DAFTAR TABEL ...................................................................................................................... x 

DAFTAR GAMBAR ................................................................................................................ xi 

DAFTAR LAMPIRAN ............................................................................................................ xii 

ABSTRAK ................................................................................................................................. 1 

ABSTRACT ................................................................................................................................. 1 

PENDAHULUAN ...................................................................................................................... 2 

TINJAUAN PUSTAKA ............................................................................................................. 6 

Manajemen Pemasaran ........................................................................................................... 6 

Perilaku Konsumen ................................................................................................................. 7 

Kualitas Produk ...................................................................................................................... 8 

Promosi ................................................................................................................................... 8 

Citra Merek ............................................................................................................................. 9 

Persepsi Manfaat Kesehatan ................................................................................................. 10 

Keputusan Pembelian ........................................................................................................... 11 

KERANGKA PEMIKIRAN DAN HIPOTESIS PENELITIAN .............................................. 13 

Hipotesis ............................................................................................................................... 14 

METODE PENELITIAN ......................................................................................................... 14 

HASIL PENELITIAN DAN PEMBAHASAN ........................................................................ 15 



ix  

Hasil Penelitian ..................................................................................................................... 15 

Evaluasi Model Pengukuran (Outer Model) ..................................................................... 16 

Evaluasi Inner Model (Structural Model Assessment) ...................................................... 23 

Pembahasan .......................................................................................................................... 25 

1. Harga → Keputusan Pembelian ............................................................................... 25 

2. Kualitas Produk → Keputusan Pembelian ............................................................... 26 

3. Promosi → Keputusan Pembelian ............................................................................ 26 

4. Citra Merek → Keputusan Pembelian ...................................................................... 26 

5. Persepsi Manfaat Kesehatan → Keputusan Pembelian ............................................ 26 

KESIMPULAN DAN IMPLIKASI ......................................................................................... 27 

Kesimpulan ........................................................................................................................... 27 

Implikasi ............................................................................................................................... 27 

DAFTAR PUSTAKA .............................................................................................................. 28 

LAMPIRAN ............................................................................................................................. 32 



x  

Tabel 6. Fornell-Larcker criterion............................................................................................ 20 

Tabel 7. Cross loading .............................................................................................................. 21 

Tabel 8. heterotrait monotrait ration (HTMT) ......................................................................... 22 

Tabel 9. Nilai VIF ..................................................................................................................... 23 

Tabel 10. Path coefficient dan t value ...................................................................................... 24 

Tabel 11. Nilai R-Square .......................................................................................................... 25 

DAFTAR TABEL 

 

Tabel 1. Data top Brand Susu Fermentasi bermerek dalam kemasan 2022 – 2024 .................... 5 

Tabel 2. Data Responden .......................................................................................................... 15 

Tabel 3. Outer loading ............................................................................................................. 17 

Tabel 4. Cronbach’s Alpha dan Composite Reliability (Internal Consistency Reliability) ...... 19 

Tabel 5. Validitas Konvergen (AVE) ......................................................................................... 19 
 



xi  

DAFTAR GAMBAR 

Gambar 1. Paradigma Penelitian .............................................................................................. 13 

Gambar 2. Hasil Output SEM-PLS ........................................................................................... 18 
 

 

 

 

 

 



xii  

Lampiran 6. Sertifikat Uji Kompetensi .................................................................................... 38 

Lampiran 7. Bukti Submit SKPI .............................................................................................. 40 

Lampiran 8. Riwayat Hidup ..................................................................................................... 41 

DAFTAR LAMPIRAN 

Lampiran 1. LOA Submit Artikel ............................................................................................. 32 

Lampiran 2. Hasil Turnitin dari Perpustkaan ............................................................................ 33 

Lampiran 3. Kartu Bimbingan.................................................................................................. 34 

Lampiran 4. Bukti Toefl ........................................................................................................... 36 

Lampiran 5. Sertifikat ICBENS sebagai Presenter ................................................................... 37 
 


