ABSTRAK

Penelitian ini bertujuan untuk mengetahui pengaruh struktur modal, ukuran perusahaan
terhadap nilai perusahaan. Populasi penelitian ini sebanyak 54 perusahaan manufaktur
sector makanan dan minuman. Metode pengambilan sampel yang digunakan adalah
metode purposive sampling, sehingga diperoleh 15 perusahaan sampel untuk 5 tahun
pengamatan (2017-2021) dengan 75 obervasi (pengamatan). Data penelitian diperoleh
dari perusahaan sampel yang diunduh dari website Bursa Efek Indonesia. Teknik analisis
data yang digunakan adalah analisis statistic deskriptif, analisis regresi linier berganda,
uji asumsi klasik, uji hipotesis. Hasil penelitian ini secara parsial menunjukan bahwa
struktur modal dan ukuran perusahaan berpengaruh secara signifikan terhadap nilai
perusahaan. Hasil penelitian ini secara silmutan struktur modal, ukuran perusahaan

berpengarus secara silmutan terhadap nilai perusahaan.
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ABSTRACT

This study aims to determine the effect of capital structure, firm size
on firm value. The population of this study were 54 manufacturing
companies in the food and beverage sector. The sampling method
used was purposive sampling method, so that 15 sample companies
were obtained for 5 years of observation (2017-2021) with 75
observations (observations). The research data were obtained from
sample companies which were downloaded from the Indonesia Stock
Exchange website. The data analysis technique used is descriptive
statistical analysis, multiple linear regression analysis, classical
assumption test, hypothesis testing. The results of this study partially
show that the capital structure and size of the company have a
significant effect on firm value. The results of this study
simultaneously with the capital structure, the size of the company

simultaneously affects the value of the company.

Keywords: capital structure, firm size, firm value



