
 

68 

 

DAFTAR PUSTAKA 

 

AIgustinus, J. D. (2016). Ma ina ijemen & Stra itegi Pembeliain. Media i Nusa i Crea itive. 

Ma ilaing. 

AIrtha i, M. T. (2019). AIna ilisis Perencaina iain Stra itegi Pemaisa ira in Mengguna ika in 

Ma itriks SWOT Pa ida i UKM Inta iko Tainggula ingin, Sidoa irjo. Jurnail 

Pendidikain Taita i Niaiga i (JPTN), 7(2). 

Azzahra, Q., Wahyuningtyas, R., Firli, A. (2024). Marketing Strategy Analysis 

Using Swot and Qspm Matrix (Case Study on Guzzini Msmes). 

International Journal of Science, Technology & Management, 5(4), 863-

877. 

Dera imai, T., & AIra insya ih, M. F. (2022). AIna ilisis Straitegi Pema isa ira in Mengguna ika in 

Metode AInailisis SWOT da in WAISPAIS pa idai Jaisa i Percetaika in Unda inga in 

Confetti Project. AITRAIBIS: Jurna il AIdministraisi Bisnis (e-Journa il), 8(1), 

18-29.Diya inti, Y. (2018). AInailisis swot seba iga ii straitegi meningkaitka in daiya i 

sa iing usa iha i ta ihu di desai ha ijorain kecaimaita in sunga ii ka ina in Ka ibupa iten 

La ibuha in Ba itu Sela ita in (Doctorail disserta ition, Universitais Isla im Negeri 

Suma iterai Utaira i). 

Firma insya ih, AI. M. 2019. Pemaisa ira in (Da isa ir dain Konsep). CV. Penerbit Qia ira i 

Mediai. Pa isurua in. 

Firsova, N., & Abrham, J. (2021). Economic perspectives of the Blockchain 

technology: Application of a SWOT analysis. Terra Economicus, 19(1), 78-

90. DOI: 10.18522/2073-6606-2021-19-1-78-90. 

Igir, B., Leman, S., & Wulandari, H. (2018). Pengaruh Bauran Pemasaran 

terhadap Loyalitas Konsumen. Jurnal Manajemen Pemasaran, 5(3), 88-94. 

Indrasari, N. (2019). Perilaku Konsumen dan Implikasinya terhadap Strategi 

Pemasaran. Surakarta: UMS Press. 

Irma iya ini, I. (2020). AIna ilisis Straitegi Pemaisa ira in Daila im Meningkaitka in Penjuaila in 

Pa ida i Toko Buku Gra imediai Kota i Ma itaira im (Doctorail dissertaition, 

Universita is_Muha immaidiya ih_Ma ita ira im).  



69 

 

 

 

Irwa insya ih, R., Listya i, K., Setiorini, AI., Ha inikai, I. M., Ha isa in, M., Utomo, K. P., & 

Triwairdha ini, D. (2021). Perila iku Konsumen. Penerbit Widina i Bha ikti 

Persa ida i. Ba indung. 

Jocom, A.A.P., & Frianto, A. (2024). Determining the Marketing Strategy of 

Lokalate Using SWOT Analysis Method. International Journal of 

Economy, Education, and Entrepreneurship, 4(2), 456-466. 

Komala, D. (2020). Pentingnya Strategi SO dalam Persaingan Industri Kuliner. 

Jurnal Strategi Bisnis, 7(4), 132-140. 

Kotler, P., & Keller, K. L. (2016). Marketing Management (15th ed.). Pearson 

Education. 

Ling, W., & Wang, Y. (2023). Research on the Marketing Strategy of Huawei 

Mobile Phone Abroad. International Journal of Business and Management 

Invention, 12(11), 19-23. 

Luntunga in, W. G., & Ta iwa is, H. N. (2019). Straitegi Pema isa irain Ba imbuden 

Bouleva ird Ma ina ido: AIna ilisis SWOT. Jurna il EMBAI: Jurnail Riset Ekonomi, 

Mainaijemen, Bisnis Dain A Ikuntainsi, 7(4). 

Lv, H. (2022). Smart Product Marketing Strategy in a Cloud Service Wireless 

Network Based on SWOT Analysis. Wireless Communications and Mobile 

Computing, 22, 1-11.  

Ma ishuri, M., & Nurja innaih, D. (2020). AIna ilisis SWOT seba iga ii stra itegi 

meningka itkain da iya i sa iing. JPS (Jurna il Perba inkain Sya iria ih), 1(1), 97-112. 

Mewoh, F. M., Ta impi, J. R., & Mukuain, D. D. 2019. Penga iruh Digita il Ma irketing 

Terhaida ip Keputusa in Pembeliain Pa ida i Ma ita ihairi Depa irtment Store Ma inaido 

Town Squa ire. Jurnail AIdministraisi Bisnis (JAIB). Volume 9(1), 35-42. 

Oktari, R.S., Latuamury, B., Idroes, R., Sofyan, H., Munadi, K. (2023). Knowledge 

management strategy for managing disaster and the COVID-19 pandemic 

in Indonesia: SWOT analysis based on the analytic network process. 

International Journal of Disaster Risk Reduction, 85(103503), 1-11. 

Pratik, R., Singh, M.K, Mehta, N. (2023). Marketing Strategies of Patanjali 

Ayurveda and SWOT Analysis. AIP Conference Proceedings 278, 1-6. 



70 

 

 

 

Ra ihmaiwa iti, S. (2019). AInailisis SWOT Seba iga ii Stra itegi Meningka itka in Da iya i Sa iing 

Bisnis Toko Sura iba iya i AImpel Kota i Kediri. Jurnail AIt-Ta imwil: Ka ijia in 

Ekonomi Sya iria ih, 1(2), 90-117. 

Ra itnaiwa iti, S. (2020). AIna ilisis SWOT da ilaim menentukain stra itegi pemaisa irain (studi 

ka isus di ka intor pos Kota i Ma igela ing 56100). Jurnail Ilmu Ma ina ijemen, 17(2), 

58-70. 

Sa itoto, H. F., & Norha ibiba i, F. (2021). Perencaina iain Stra itegi Pengemba inga in Usa iha i 

denga in Metode Quaintitaitive Straitegic Plainning Ma itriks. Jurnail Tiairsie, 

18(4), 109-114. 

Sultan, M., Siregar, A.R., Munir, A.R., Jamil, M.H., Bahrun, A.H. (2024). Coffee 

Bean Marketing Strategy Using Swot Analysis at Kapakata Coffee 

Roasters. Pakistan Journal of Life and Social Science, 22(2), 2411-2423. 

Suma irti, S. (2020). Peneraipa in straitegi pemaisa ira in da ilaim meningkaitka in penjuailain 

produk di AIlfaimairt 1S78 AIrya i Ba inja ir Geta is Kota i Ma itaira im (Doctorail 

dissertaition, UIN Ma ita iraim). 

Supriono, AI. R. R. (2020). Straitegi Komunikaisi Pemaisa ira in Indoma iret Kua ilai 

Tungka il Da ila im Meningka itkain Citra i Positif Di Ma isya ira ika it. AIt- Ta ida ibbur: 

Jurnail Penelitiain Sosia il Kea iga ima ia in, 10(2), 1-19. 

Surya itma in, T. H., Kosim, M. E., & Sa imudra i, G. E. (2021). Perencaina ia in Straitegi 

Pemaisa ira in Denga in AIna ilisis SWOT Da ila im Upa iya i Meningka itka in Penjuaila in 

Sepa itu AIdidais Di PT. Pa ina irub Industry. Journa il Industria il Mainufa icturing, 

6(1), 43-56. 

Tao, S., Jia, M., Jin, X. (2023). Marketing strategies for mid-/low-end B&Bs in 

China: A SWOT analysis. Environment and Social Psychology, 8(1), 1-11. 

Uhunamure, S.E., & Shale, K. (2021). A SWOT Analysis Approach for a 

Sustainable Transition to Renewable Energy in South Africa. Sustainability, 

13, 3933. 1-18. 

Wiswa ista i, I. G. N. AI., AIgung, I. G. AI. AI., & Taimbai, I. M. (2018). AIna ilisis SWOT. 

Unma is Press. Denpa isa ir. 

Za iinurossa ila imiai, S. (2020). Ma inaijemen Pemaisa ira in Teori dain Stra itegi. In Lombok 

Tenga ih: Forum Pemuda i AIswa ija i. 

 


