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ABSTRAK
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Terdapat pengaruh secara simultan yang positif dan 51gn1ﬁkan antara E- Promotlon
dan Kualitas Produk terhadap Minat Beli. Total pengaruh simultan E-Promotion
dan Kualitas Produk terhadap Minat Beli sebesar 78.6%, sedangkan sisanya 21.4%
merupakan pengaruh variabel lain (¢) yang tidak diteliti.
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ABSTRACT

Siti Romlah Nurlendra. 15416261201023. Effect of E-Promotion and Product
Quality on Consumer Purchase Interests Vitalong C Products PT. Bernofarm

is study was to determine; explain and analyze the effect of E-
Product Quality on Cons

umer Purchase Interest in Vitalong C
rnofarm Karawang Branch, and the partial and simultaneous
Dromotion and pRroduét ase Interest. In the

Bernofarm awang er of samples in this
respondents.

Products Pt.
influence of
environment o

's. From the results

i e obtained as follows:
(1) E-Promotion is Good m Purchase Interest is

Good. There is a partia ice of E-Promotion and Product Quality on
Purchase Interest, E -Promotio Sappositive and partially significant effect on
Purchase Interest, which is 24.89 tive and partially
significant effect on Purchase Interes 1S40 positive and
significant simultaneous effect between E- duct Quality on
Purchase Interest. The total simultaneous effect of E-Promotion and Product

Quality on Purchase Interest is 78.6%, while the remaining 21.4% is the influence
of other variables (¢) that are not examined.
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