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ABSTRAK 

 

Arif Mandala Putra. 15416261201105. Analisis Faktor-Faktor Yang 

Mempengaruhi Minat Pembelian Beras Rojo Lele 5 Kg Di Pd Sri Lungguh. Di 

bawah bimbingan Dr . H. Puji Isyanto, S.E., M.M dan  Suroso, S.E.,M.M. 

Penelitian ini bertujuan untuk menganalisis pengaruh kualitas produk, harga, word 

of mouth dan lokasi terhadap minat pembelian di PD Sri Lungguh. Dalam 

penelitian ini sampel yang diambil sebanyak 139 orang.  Metode Analisis data 

menggunakan analisis faktor, analisis bivariat, analisis multivariat dan uji 

hipotesis. 

Hasil uji analisis bivariat kualitas produk, harga, word of mouth dan lokasi 

memiliki hubungan yang kuat dengan minat pembelian nilai X1 r = 0,510, X2 r = 

0,476,   X3 r = 0,430, dan X4 r = 0,561. 

Hasil uji analisis faktor dari 4 variabel yang ada hanya 1 faktor yang 

mempengaruhi minat pembelian rojolele 5 kg di PD Sri Lungguh yaitu Kualitas 

Produk. Berdasarkan hasil uji dengan faktor 1 eigenvalue sebesar 3,036 dengan 

variance sebesar 75,908%. 

Hasil uji analisis multivariat menunjukan terdapat pengaruh yang posistif dan 

signifikan variabel kualitas produk, harga, word of mouth dan lokasi terhadap 

minat pembelian beras rojolele 5kg di PD Sri Lungguh.dengan kualitas produk 

yang ditunjukkan dengan nilai signifikansi X1 (F= 3,907; p 0,000 < 0,05) serta 

memiliki varians dalam kualitas produk sebesar 36,9 %, X2 (F= 3,495; p 0,000 < 

0,05) serta memiliki varians dalam harga sebesar 34,4 %, X3 (F= 3,621; p 0,000 < 

0,05) serta memiliki varians dalam word of mouth sebesar 35,2 % dan X4 (F= 

4,180; p 0,000 < 0,05) serta memiliki varians dalam lokasi sebesar 38,5 %. 
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ABSTRACT 

 

Arif Mandala Putra. 15416261201105. The Analysis Of Factors Affecting 

Purchases Interest Of Rojolele Beras 5 Kg In Pd Sri Lungguh. Under the 

guidance of Dr. H. Puji Isyanto, S.E., M.M and Suroso, S.E., M.M. 

This study aims to analyze the effect of product quality, price, word of mouth and 

location on Interest In Purchases in Sri Lungguh's PD. In this study 139 samples 

were taken. Methods Data analysis used factor analysis, bivariate analysis, 

multivariate analysis and hypothesis testing. 

The results of the bivariate analysis of product quality, price, word of mouth and 

location have a strong relationship with the interest in purchasing the value of X1 

r = 0.510, X2 r = 0.476, X3 r = 0.430, and X4 r = 0.561. 

The test results of factor analysis of the 4 variables that exist are only 1 factor 

that influences the interest in purchasing 5 kg rojolele at PD Sri Lungguh, namely 

Quality Products. Based on the test results with a factor of 1 eigenvalue of 3.036 

with a variance of 75.908%. 

The results of the multivariate analysis showed a positive and significant effect on 

the variables of product quality, price, word of mouth and location on the Interest 

In Purchases 5kg rojolele rice at PD Sri Lungguh with product quality indicated 

by a significance value of X1 (F = 3.907; p 0,000 0.05) and has a variance in 

product quality of 36.9%, X2 (F = 3.495; p 0,000 <0.05) and has a variance in the 

price of 34.4%, X3 (F = 3,621; p 0,000 <0 , 05) and has variance in word of 

mouth of 35.2% and X4 (F = 4.180; p 0.000 <0.05) and has a variance in location 

of 38.5%. 
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