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kegiatan yang dapat membantu bagi manusia uftuk memenuhi kebutuhan hidup, akan

u.L,.maka perilaku.ini termasuk dalam
fahui pengaruh

etapi jika perilaku berbelan;a.itu tidak te
erilaku pembelian kom
ga diri terhadap peril
arawang. Penelitian ini
H‘ ang dlgunakan

0

)de pengambilan
n teknik sampel kuota
se hanya 0"responden. Penelitian ini
meng : al4 arg ir..dencs I =_() 887) dan
skala | i e
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. hasil penelitian

kompulsif deng
terdapat bahwa ting diri konsumen belanja online di Karawang berada pada
kategori rendah kemud ingkateperilaku pembelian kompulsif konsumen belanja

online di Karawang berada“pagla kategoritinggi.
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ABSTRAGT

day's technological developments are cha  rapidly and affect all aspects of life,
cluding consumer behavior. Consumers téday-¢an shop through online sites as an
alternative to meet needs. Shopping is an activity that can help humans to meet the
needs of life, but if shopping behavior is not cﬂtrolled, then this behavior is included
in compulsive buying behavior. This study aims to determine the effect of self-esteem
compulsive buying behaVior in ofiline shop ing-cons mersinKarawang. This study
ed a quantitative appro : ility sampling
quota sample technig

1iS study used two psyc 0 items (0. = 0.887)
andicompulsive buying be : ). Data analysis using
a simpleh [ jnifigant value of 0.016 3|g <0.05) which
means tha aflence o em_On , g avior with a
coefficle ermination value See o ke of the study, it was found

that the levehot™ esteem lipe s ing ers.in Karawang was in the low
category, then'the D\behavi k ﬁpmg consumers
in Karawang wa
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