
137 

 

DAFTAR PUSTAKA 

 

REFERENSI  BUKU 

Agusinta, Lira. (2020). Pengantar Metode Penelitian Manajemen. Surabaya: CV. 

Jakad Media Publishing. 

Angger Aditama, Roni. (2020). Pengantar Manajemen: Teori dan Aplikasi. 

Malang: AE Publlishing. 

Assauri, Sofjan. (2013). Manajemen Pemasaran. Jakarta: Rajawali Pers. 

Basuki. (2021). Pengantar Metode Penelitian Kuantitatif. Bandung: CV. Media 

Sains Indonesia. 

Firmansyah, M. Anang. (2018). Perilaku Konsumen (Sikap dan Pemasaran). 

Yogyakarta: Deepublish. 

Ghazali, Imam. (2016). Aplikasi Analisis Multivariete Dengan Program IBM 

SPSS (Edisi 8). Semarang: Badan Penerbit Universitas Diponegoro. 

Hasibuan, Malayu. (2016). Manajemen Sumber Daya Manusia. Jakarta: Penerbit 

PT Bumi Aksara. 

J. Setiadi, Nugroho. (2019). Perilaku Konsumen: Perspektif Kontemporer Pada 

Motif, Tujuan, dan Keinginan Konsumen (Edisi Keti). Jakarta: PrenadaMedia 

Group. 

Kotler,  dan Keller. (2012). Manajemen Pemasaran (Edisi 12). Jakarta: Erlangga. 

Mukhid, Abd. (2021). Metodologi Penelitian Pendekatan Kuantitatif. Surabaya: 

CV. Jakad Media Publishing. 

Nurdin, Ismail., & Hartati, Sri. (2019). Metodologi Penelitian Sosial. Surabaya: 

Media Sahabat Cendekia. 

Rukajat, Ajat. (2018). Pendekatan Penelitian Kuantitatif:Quantitattive Research 

Approach (Ed.1). Yogyakarta: Deepublish. 

Septiana, Aldila. (2017). Analisis Perilaku Konsumen: Dalam Perspektif Ekonomi 

Kreatif. Jawa Timur: Duta Media. 

Siyoto, Sandu., & Sodik, Ali. (2015). Dasar Metodologi Penelitian. Yogyakarta: 

Literasi Media Publishing. 



138 

 

Sugiyono. (2019). Metode Penelitian Kuantitatif, Kualitatif dan R&D. Bandung: 

PT Alfabet. 

Sugiyono. (2019). Metode Penelitian Kuantitatif. Bandung: Alfabeta. 

Sumarwan, Ujang. (2020). Perilaku Konsumen: Teori dan Penerapannya dalam 

Pemasaran (Cet. kedua). Bogor: Ghalia Indonesia. 

Sunyoto, Danang. (2014). Dasar Dasar Manajemen Pemasaran  (Konsep, 

Strategi, dan Kasus). Yogyakarta: CAPS (Center for Academic Publishing 

Service). 

Syukra, Alhamda. (2018). Buku Ajar Metlit dan Statistika. Yogyakarta: 

Deepublish. 

Tjiptono, Fandy. (2011). Pemasaran Jasa. Malang: Bayumedia. 

Utami, Christina Whidya. (2020). Manajemen Ritel: Strategi dan Implementasi 

Operasional Bisnis Ritel Modern di Indonesia (Edisi 2). Jakarta: Salemba 

Empat. 

Wijayanto, Dian. (2012). Pengantar Manajemen. Jakarta: PT Gramedia Pustaka 

Utama. 

REFERENSI ARTIKEL DAN JURNAL 

Aditya, A., Pramestya, K. Y., Lestari, W. P., & Irawan, M. F. (2020). Perilaku 

Pembelian Impulsif Mahasiswa Di Daerah Istimewa Yogyakarta. 

Managament Insight: Jurnal Ilmiah Manajemen, 15(2), 260–273. 

https://doi.org/10.33369/insight.15.2.260-273 

Ahmad Maulana, Mukhlis, N. N. (2019). The Effect of Shopping Life Style and 

Positive Emotion on Buying Impulse(Case Studyof thePalembang City 

Hypermarket). Information Management and Business Review, 8(5), 55. 

Amron, N. D., & Sukandani, Y. (2021). “ Pengaruh Shopping lifestyle dan 

Fashion involvement Terhadap Impulse buying Mahasiswa PGSD Angkatan 

2017 Pengguna Aplikasi Shopee UNIPA Surabaya. 2(1), 168–175. 

Andriyanto, D., Suyadi, I., & Fanani, D. (2016). Pengaruh Fashion involvement 

dan Positive Emotion Terhadap Impulse buying (Survey pada Warga 

Kelurahan Tulusrejo Kecamatan Lowokwaru Kota Malang). Jurnal 

Administrasi Bisnis S1 Universitas Brawijaya, 31(1), 42–49. 

Andryansyah, M., & Arifin, Z. (2018). Pengaruh Hedonic Motives Terhadap 

Shopping lifestyle dan Impulse buying (Survei pada Konsumen Hypermart 



139 

 

Malang Town Square yang melakukan pembelian tidak terencana). Jurnal 

Administrasi Bisnis (JAB), 57(1), 111–118. 

Ata, S., & Sezer, A. (2021). Evaluating The Effects Of Life Satisfaction On 

Impulse buying Behavior In. 6718(1), 38–55. 

Balik, D., Abraham, F., & Tupamahu, S. (2020). Efek Moderasi Kontrol Diri pada 

Hubungan Sifat Materialisme Terhadap Pembelian Impulsif Online. Public 

Policy, 1(2)(2), 116–136. 

Fauziah, S., Rahmidani, R., Ekonomi, J. P., Ekonomi, F., & Padang, U. N. (2021). 

Pengaruh Promosi Penjualan dan Shopping lifestyle terhadap Impulse 

buying Produk Fashion. 4(1), 81–88. 

Fellow, P., Gaya, B., & Mishra, P. (2020). Impulse buying And Post-Purchase 

Regret : A Study Of Shopping Behaviour For The Purchase Of. 11(12), 614–

624. https://doi.org/10.34218/IJM.11.12.2020.057 

Halim, A., Putra, P. K., Said, S., & Hasan, S. (2017). Implication of External and 

Internal Factors of Mall Consumers in Indonesia To Impulsive Buying 

Behavior. International Journal of Business Accounting and Management 

ISSN, 2(4), 2527–3531. 

Han, E. S., & goleman, daniel; boyatzis, Richard; Mckee, A. (2019). Pengaruh 

Shopping lifestyle, Discount dan Fashion involvement Terhadap Impulse 

buying Pada Mahasiswa Pengunjung Matos. Journal of Chemical 

Information and Modeling, 53(9), 1689–1699. 

Hidayat, R., & Tryanti, I. K. (2018). Pengaruh Fashion involvement Dan 

Shopping lifestyle Terhadap Impulsive Buying Mahasiswa Politeknik Negeri 

Batam. Journal of Applied Business Administration, 2(2), 174–180. 

https://doi.org/10.30871/jaba.v2i2.1117 

Imbayani, I. G. A., & Novarini, N. N. A. (2018). Pengaruh Shopping lifestyle, 

Fashion involvement Dan Positive Emotion Terhadap Impulse buying 

Behavior. Jurnal Ilmiah Manajemen & Bisnis, 3(2), 199–210. 

Indonesia Internet Provider Association. (2020). Internet User Survey 2019-2020. 

Asosiasi Penyelenggara Jasa Internet Indonesia, p. 1. Retrieved from 

https://apjii.or.id/content/read/104/503/BULETIN-APJII-EDISI-74---

November-2020 

Indra, I. Made., & Cahyaningrum, Ika. (2019). Cara Mudah Memahami 

Metodologi Penelitian. Sleman: Deepublish. 



140 

 

Indriani Jusuf, D. (2018). Perilaku Konsumen di Masa Bisnis Online (Ed.1). 

Yogyakarta: Andi. 

Irawan, D. O., Arifin, R., & Basalamah, M. R. (2020). Pengaruh Shopping 

lifestyle, Discount, Fashion involvement, Hedonic Shopping Motivation, dan 

Promosi Penjualan Terhadap Impulse buying (Studi Kasus Pada Mahasiswi 

Yang Pernah Berkunjung Ke Center Point Di Mall Olympic Garden 

Malang). E-Jurnal Riset Manajemen Prodi Manajemen Fakultas  

Luh, N., Utami, P., Pramestya, M., Jaya, I., & Widagda, A. (2020). the Role of 

Positive Emotion Mediates Fashion involvement on Impulse buying. (9), 1–8. 

Retrieved from www.ajhssr.com 

Lupiyoadi, Rambat. (2013). Manajemen Pemasaran Jasa Berbasis Kompentensi. 

Jakarta: Salemba Empat. 

Maryadi, M. Y., Putra, D., Sakti, B., & Athar, H. S. (2021). The Effect Of 

Shopping lifestyle And Fashion involvement On The Impulse buying 

Behavior Of High-Income Community In Mataram. 8(3), 472–483. 

Miranda, Y. C. (2016). Kajian Terhadap Faktor yang Mempengaruhi Impulse 

buying dalam Online Shoping. Kompetensi, 10(1), 63–76. Retrieved from 

http://journal.trunojoyo.ac.id/kompetensi/article/download/3424/2533 

Nguyen, S. T., & Ha, T. M. (2021). Predictors of fast-fashion-oriented impulse 

buying: The case of Vietnamese millennials. Management Science Letters, 

11, 2021–2032. https://doi.org/10.5267/j.msl.2021.3.007 

Pavan, K. A. (2021). Online Marketing Stimuli Strategy and Impulsive Buying 

Tendency. Journal of Contemporary Issues in Business and Government, 

27(02), 2450–2461. https://doi.org/10.47750/cibg.2021.27.02.254 

Prawira, N. A., & Sihombing, S. O. (2021). Antecedents of Online Impulse buying 

Behavior: An Empirical Study in Indonesia. Journal of Asian Finance, 

Economics and Business, 8(2), 533–543. 

https://doi.org/10.13106/jafeb.2021.vol8.no2.0533 

Putri, V. P. (2020). Shopping lifestyle As Mediating Between Hedonic Shopping 

on Impulse buying Online At Marketplace. Manajemen Bisnis, 10(2), 1–8. 

https://doi.org/10.22219/jmb.v10i2.14496 

R.A.Nurlinda, & Yuliyani, A. (2021). Analisis Perbedaan Perilaku Impulse 

buying. 1–14. 

Ruswanti, E. (2016). The Impact Of The Impulse buying Dimension And Cherry 

Picking: An Empirical Study (Consumers Case Study in a mall in Central 



141 

 

Jakarta). Journal of Indonesian Economy and Business, 31(1), 81. 

https://doi.org/10.22146/jieb.10321 

Sawitri, A. W. (2016). Pengaruh Hedonic Shopping Motivation dan Fashion 

involvement Terhadap Impulse buying Sekolah Tinggi Ilmu Ekonomi 

Indonesia ( STIESIA ) Surabaya Penelitian ini bertujuan untuk mengetahui 

hedonic shopping motivation dan fashion involvement terhadap impulse . 

5(September). 

Statistik E-commerce 2020. (2020). Badan Pusat Statistik. 

Sucidha, I. (2019). Pengaruh Fashion involvement, Shopping lifestyle, Hedonic 

Shopping Value Dan Positive Emotion Terhadap Impulse buying Produk 

Fashion Pada Pelanggan Duta Mall Banjarmasin. At-Tadbir : Jurnal Ilmiah 

Manajemen, 3(1), 1–10. https://doi.org/10.31602/atd.v3i1.1705 

Sumarmi, S., & Prasyanti, P. A. (2021). Impulsive Buying In Fashion Retail : 

Evidence At The. 7(1), 36–48. 

Themba, O. S., Hamdat, A., Alam, N., & Salam, K. N. (2021). Impulse buying on 

users of online shopping. Jurnal Manajemen Bisnis, 8(1), 104–111. 

https://doi.org/10.33096/jmb.v8i1.674 

Tirtayasa, S., Nevianda, M., & Syahrial, H. (2020). The Effect of Hedonic 

Shopping Motivation , Shopping lifestyle And Fashion involvement With 

Impulse buying. International Journal of Business Economics (IJBE, 2(1), 

18–28. 

Titin Ekowati, Endah., & Aningsih, P. (2016). Analisis Perilaku Pembelian Pada 

Konsumen Ritel. Jurnal Manajemen Bisnis, Volume 12,. 

Umboh, Z., Mananeke, L., & Samadi, R. (2018). Pengaruh Shopping lifestyle, 

Fashion involvement Dan Sales Promotion Terhadap Impulse buying 

Behaviour Konsumen Wanita Di Mtc Manado. Jurnal EMBA: Jurnal Riset 

Ekonomi, Manajemen, Bisnis Dan Akuntansi, 6(3). 

https://doi.org/10.35794/emba.v6i3.20373 

Ustanti, M. (2018). Effect of Shopping lifestyle, Hedonic Shopping On Impulse 

buying Behaviour Community Middle Class on Online Shopping. IOSR 

Journal of Business and Management (IOSR-JBM), 20(8), 8–11. 

https://doi.org/10.9790/487X-2008020811 

Wahyuni, R. S., & Setyawati, H. A. (2020). Pengaruh Sales Promotion, Hedonic 

Shopping Motivation dan Shopping lifestyle Terhadap Impulse buying Pada 

E-commerce Shopee. Jurnal Ilmiah Mahasiswa Manajemen, Bisnis Dan 



142 

 

Akuntansi (JIMMBA), 2(2), 144–154. 

https://doi.org/10.32639/jimmba.v2i2.457 

Wahyuningsih, W., Yogyakarta, U. M., Fatmawati, I., Yogyakarta, U. M., 

Berbelanja, K., Fashion, K., & Terencana, T. (2016). Vol. 7 No. 2 Oktober 

2016 | JBTI. 7(2), 278–300. 

Zayusman, F., & Septrizola, W. (2019). Pengaruh Hedonic Shopping Value dan 

Shopping lifestyle Terhadap Impulse buying pada Pelanggan Tokopedia di 

Kota Padang. Jurnal Kajian Manajemen Dan Wirausaha, 1(1), 360–368. 

REFERENSI INTERNET 

https://databoks.katadata.co.id/datapublish/2019/10/10/tren-pengguna-e-

commerce-2017-2023 

https://databoks.katadata.co.id/datapublish/2021/02/11/10-e-commerce-dengan-

pengunjung-terbesar-pada-kuartal-iv-2020 

 

 


