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Penelitian ini bertujuan untuk (1) mengetahui dan menganalisis perilaku
shopping life style, hedonic shopping motivation dan impulse buying (2)
mengetahui pengaruh shopping life style dan hedonic shopping motivation
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ABSTRACT

Name : Junita Ariyanti
Study Program : Management
Title : The influence of shopping life style and hedonic shopping

motivation on impulse buying on Shopee users (a study of
management students at Buana Perjuangan Karawang

University)

This study aims to (1) determine and analyze the behavior of shopping life
style, hedonic shopping motivation and impulse buying (2) to determine the effect
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this study.

Keywords: Shopping life style, hedonic shopping motivation, impulse buying

Universitas Buana Perjuangan Karawang



