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ABSTRACT
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Title : The Influence Of Electronic Word Of Mouth and Viral Marketing on the
Interest in Visiting the Community on the Instragram on Green

Canyon Natural Tourism Kabupaten Karawang.

This study aims to determine the relationship between Electronic Word of
Mouth and Keti etermine Ee partial effect of Electronic Word of

iral Marketing on Visiting rest, to determine the simultaneous

lectronic Word of Mouth and Vjral Marketing on Visiting Interest in
yon, Karawang=Regency =T his==research=-was conducted using
gescriptive. The'samp : nd the samples were

N d. : sis used was path analysis

with the help“ef the St W‘W
Electronic Word h anK\ﬁRﬁ Gg interest have agreed

criteria based on the and answers respondents Electronic Word Of

udy indicate that:

simultaneous effect of Electronic Word of Mouth and Viral Marketing on Visiting

Interest positively and significantly.
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